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RAN-2108002202050042
S.Y.B.Com. (External) Examination April - 2026

Marketing Paper-II (Set-2)

Time: 3 Hours ] [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpS>y v$ip®h¡g A„L$ âñ“p¡ Ly$g NyZ v$ip®h¡ R$¡.
 Figures to the right indicate total marks of a question.

Seat No.:

Student’s Signature

â-1.  V|$„L$dp„ S>hpb Ap‘p¡.   20

 1) ‘X$sf hÑp qL$„ds A¡V$g¡ i„y?

 2) b°pÞX$“p¡ A’® Ap‘p¡.

 3) bÅf Ap^pqfs qL$„ds“urs“p¡ A’® S>Zphp¡.

 4) Bh¡ÞV$ dpL$£qV$„N A¡V$g¡ iy„?

 5) CÞV$f“¡V$ Ål¡fps“p¡ A’® Ap‘p¡.

 6) Arch©qÙ rdî A¡V$g¡ iy„?

 7) b°p„X$ C[¼hV$u A¡V$g¡ i„y?

 8) DAGMAR ArcNd A¡V$g¡ iy„?

 9) V$¡g¡ bÅfq¾$ep“p¡ A’® Ap‘p¡

 10) N°plL$ ÅmhZu“p¡ A’® Ap‘p¡.

â-2.  b°pÞX$“p rhrh^ âL$pfp¡ rhNshpf QQp£.   16

A’hp

â-2. A) õL$urd„N A“¡ ‘¡“¡V²$¡i“ qL$„ds“urs kdÅhp¡.   08

 b) âÐen bÅfq¾$ep A¡V$g¡ iy„? s¡“p apev$p kdÅhp¡.  08

â-3.  CÞV$f“¡V$ Ål¡fps“p¡ A’® Ap‘u s¡“p apev$p-N¡fapev$p kdÅhp¡. 16

A’hp

â-3. A) b°p[ÞX$„N A¡V$g¡ iy„? b°p[ÞX$„N“p L$pfZp¡ kdÅhp¡.  08

 b) rb“-“apL$pfL$ dpL$£qV$„Ndp„ D‘ep¡Ndp„ g¡hpsu rhrh^ ìe|lfQ“p hZ®hp¡. 08
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â-4.  Ål¡fps“p„ l¡syAp¡ S>Zphu s¡“p âL$pfp¡ kdÅhp¡.  16

A’hp

â-4. A) dpL$£qV$„Ndp„ Arch©qÙ“y„ dlÐh kdÅhp¡.   08

 b) V$¡g¡ dpL$£qV$„N rhNshpf kdÅhp¡.   08

â-5. A) N°plL$ Æh“ Q¾$ rhõspf’u kdÅhp¡.   16

A’hp

â-5. A) qX$gfp¡“p õsf¡ h¡QpZ h©qÙ kdÅhp¡.   08

 b) qX$rS>V$g dpL$£qV$„N“p rhrh^ âL$pf“p dpÝedp¡“u QQp® L$fp¡ . 08

â-6. A) V|$„L$ “p¢^p¡ gMp¡ (L$p¡C ‘Z A¡L$)   08

 1) Ap¡“gpC“ Ål¡fps“p ‘X$L$pfp¡.

 2) N°plL$ k„‘pv$“ A“¡ ÅmhZu.

 b) L$¡k õV$X$u :    08

   Ap“„v$ rgrdV$¡X$ s¥epf L$‘X$p“y„ DÐ‘pv$“ L$f¡ R$¡. s¡ bÅfdp„ “hu õ’pr‘s L$„‘“u R$¡. L$„‘“u 

s¡“u ‘¡v$pip¡“y„ fpóV²$ue A“¡ Ap„sffpóV²$ue bÅfp¡dp„ h¡QpZ L$fhp dp„N¡ R$¡. iy„ L$„‘“u“y„ fpóV²$ue A“¡ 

Ap„sffpóV²$ue bÅf dpV$¡ kdp“ b°pÞX$ “pd lp¡hy„ Å¡CA¡? ip dpV$¡?

ENGLISH VERSION

Q-1.  Answer in short:   20

 1) What is cost plus pricing?

 2) Give the meaning of Brand

 3) State the meaning of market oriented pricing

 4) What is Event Marketing?

 5) Give the meaning of Internet Advertising

 6) What is promotion mix?

 7) What is brand equity?

 8) What is DAGMAR approach?

 9) What is Tele Marketing?

 10) What is customer retention?

Q-2.  Discuss various types of brands in detail.  16

OR

Q-2. A) Explain skimming and penetration pricing.  08

 B) What is direct marketing? Explain its advantages. 08
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Q-3.  Give the meaning of internet advertising and explain its advantages and 16 

disadvantages.

OR

Q-3. A) What is branding? Explain reasons for branding. 08

 B)  Describe various tactics used in non-profit marketing. 08

Q-4.  State the objectives of advertising and explain its types. 16

OR

Q-4. A) Explain the importance of promotion in marketing. 08

 B) Explain tele marketing in detail.   08

Q-5.  Explain in detail life cycle of customers.  16

OR

Q-5. A) Explain sales promotion at dealers level.  08

 B) Discuss various types of digital marketing channels. 08

Q-6. A) Write Short notes: (Any One)   08

 1) Challenges of online advertising.   

 2) Customer acquisition and retention.   

 B) Case Study :–   08

   Anand Ltd. is manufacturing readymade garments. It is a newly established 

company in the market. The company wants to introduce its products in the 

national and international markets. Should the company have same brand name 

for national and international markets? Why?


